
UNLEASHING AI.
How businesses can have confidence in 

applying AI in digital.

The Power of Collective Thinking

A Candid Company

Shared in confidence.



Uncertainty
is everywhere
right now.



Generative AI is 
changing EVERYTHING.



Search cognitive 
load.
Search costs rising as a result 
of AI generated content.



Rising search costs is
changing the way
music is made



of outbound 
marketing messages 
from large 
organisations will be 
synthetically 
generated by 2025.
- Gartner, May 2023



Generative AI creates 
many kinds of risks.

Elimination of jobs

Systemic Bias

Misinformation

Malicious Use

Devaluation of IP



Regulation incoming.

60% of UK people want 
government to 
set rules on use of AI.

12% of UK people said 
benefits of AI outweigh 
the costs.



Data Privacy.
Data accessibility.
Training Data.



So how can we be 
CONFIDENT with AI?



Confidence = security
= positive emotion
= better performance



“The best way to build 
confidence in a given area is 
to invest energy in it and work 
hard at it.”



Find security by:
Establishing POLICY 
and WORKING 
PRACTICES.



Finding security by:
Establishing POLICY 
and WORKING 
PRACTICES.



Find security by:
Establishing POLICY 
and WORKING 
PRACTICES.• Set ground rules and communicate with your team

• Don’t upload sensitive data

• Work with your agency partners to ensure they’re 
doing the same



Find security in:
QUALITY at SPEED with
EXPERT guidance.



Some examples of how 
we’re already using AI.

POSITIVE. 
emotion.

Better 
performance.



Chat-GPT 
for website 
developers.



Troubleshooting Analysis
Code 

Generation & 
Review

Learning

Chat-GPT for Website Developers



Video Ai.
• Video tutorials and demonstrations of website 

functionality using avatars
• Consistent approach to content delivery
• Effective knowledge sharing 
• Provides an on-going training resource for 

clients





















Film Types
Fujifilm Superia 400

A multi-purpose color 
film that is ready for 
virtually any occasion. It 
provides particularly 
outstanding results in 
low-light photography 
without a flash, and fast-
action sports.

Styling.



Low Angle

It helps to include "from 
below" in the prompt 
when looking for low-
angle shots.

Angles.



Angles.

Closeup Shot Extreme Closeup Shot Medium-Full Shot



Angles.

Full-Body Shot Centred View
Low-Angle
Extreme Closeup

Side View
Low-Angle
Closeup



Weather.

Snowy Foggy Lightning



Time of Day.

Sunrise Morning Afternoon



Materials.

Leather Nylon High Vis



Age.

20 year old 30 year old 40 year old

50 year old 60 year old 80 year old



Confidence = security
= positive emotion
= better performance



AI doesn’t substitute
expertise.
It SUPERCHARGES it.



THANK YOU.

Andrew Steel
Chief Strategy Officer 
(CSO)

e: asteel@positive.co.uk

Andre Murrell
Digital Designer

e: amurrell@positive.co.uk

Michael Eustace
Head of Development

e: 
meustace@positive.co.uk
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